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Poland
1,263 
(+100)

CEE
(ex. Poland)

463 
(+115)

Baltics
140 
(+36)

SEE
769 

(+206)

WE
88 
(+21)

EE&ME
472 
(+225)

Stores Revenues

Poland Abroad
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avg. Capex/m²
(EUR)

Opex/Sales %

Gross margin %
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SINSAY REVENUES TARGETED TO BE 

75% OF GROUP REVENUES IN 2027
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Omnichannel E-commerce

Physical stores

non-member Sinsay Club members
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